2027 EXHIBITOR AGREEMENT MAIL TO: CASTLE EVENTS

. th th 18 Juniper Hill Drive
Marlboro, MA: Februaryh26 28 Raynham, MA 20767
Foxboro, MA: March 19" - 21* TEL: 508-823-0389
Lincoln. RI: April ond _ gth SALES REP | Email To...
, RIE
. . [1 Rich Castiglione | richcastig@comcast.net
Topsfield, MA: April 24™ - 25%
P ! P [] John Pulsifer | prinrec07@gmail.com
| | Greg Sampson | greg@hglmedia.com
[] Bob Slater | rslater06@comcast.net
1.Exhibitor Information
Company Name Federal Tax ID # HIC#
(Please list company as it will appear on your show signage and other marketing)
Contact Phone Mobile
Email Website
Adress City State ZIP

2.Product Exhibited & Notes

Please list ALL products/services to be exhibited. Only products/services below may be exhibited and must be approved by show management.
ALSO use this space for any notes requested to be added to the agreement by Show Management ie. Sponsorship etc.

3.Exhibitor Space 5.Total Costs
CHOOSE SHOW) | BOOTH #s  BOOTH SIZE

Marlboro Booth Choice(s) Size Exhibit Space ($18.00/sf, All Booths)  $
Foxboro Booth Choice(s) Size Corner Fee ($200.00/Corner) $
Lincoln___ Booth Choice(s) Size Home Show 365 Marketing Package $
Topsfield Booth Choice(s) Size TOTAL EXHIBITOR COSTS FOR 2026 $
4.Exhibitor Marketing - RECOMMENED 6.Payment
Bronze Package = $365 One-Time Charge Per Year Check Payable to Castle Events LLC  §
Silver Package = $1,365 One-Time Charge Per Year Pay By Credit Card*** $
Gold Package = $3,365 One-Time Charge Per Year CREDIT CARD TYPE: __VISA _MASTERCARD _ DISCOVER
Platinum Package = $5,365 One-Time Charge Per Year CARD #
*Highly Recommended for All Exhibitors. See page 3 for HS365 Package details. EXP. DATE CODE g :i::g 23522 :i ;"*FEFZ:Q"NET‘;ZE;OZSOVE
7. Exhibitor Agreement
Signature Date

8.Payment Authorization

Card Holder Name Card Holder Signature

PLEASE CHOOSE A PAYMENT SCHEDULE BELOW ***Please note, per Castle Events policy, there is an additional 3% convenience fee for CC processing.

[ | authorize Castle Events to process the 50% deposit of the Total Exhibitor Costs and the Final 50% Balance 45 Days Prior to Each Show(s) to the above credit card

['] 1 authorize Castle Events to process the 50% deposit of the Total Exhibitor Costs due w/ signed contract & invoice the final balance, 45 Days Prior to Each Show(s)

[] lauthorize Castle Events to process the Total Exhibitor Costs due w/ signed contract to the above credit card



mailto:prinrec07@gmail.com

INITIAL HERE

TERMS AND CONDITIONS

1. EXHIBITOR COVENANTS
a) The Exhibitor agrees to (i) obey all laws, by-laws, ordinances and regulations governing use
of the facility and operation of the Show,(ii) abide by the rules and regulations of the city,
fire and police departments and of any other government or regulatory body having
authority to regulate the facility and the Show, and (jii) obey all laws, including those
pertaining to health and safety, consumer protection and protection of visitors to the Show.

b)  The Exhibitor agrees to abide by all rules and regulations governing the Show established
from time to time by Castle Events, including rules and regulations set forth in the Exhibitor
Manual.

c) The Exhibitor agrees to observe, to the extentapplicable, all union contracts and labour
relations agreements in force (i) between Castle Events and contractors providing
services to the facility, and (i) governing companies operating in the facility in which
the Show is taking place.

d) The Exhibitor agrees to obtain, at its own expense, any licences or permits which are
required for the operation of its trade or business during the term of the Show and to pay
all taxes, including all applicable sales taxes, of any nature or kind that may be levied
against it as a result of the operation of its trade or business in its contracted space.

e) The Exhibitor agrees not to conduct or be associated with any promotional contests held at
or in connection with the Show unless (i) the Exhibitor satisfies Castle Events that the contest
is being operated in accordance with applicable law; and (ii) the prior written consent of
Castle Events is obtained.

f)  The playing, performing, reproduction, broadcasting or other use at the Show of any music,
materials, devices, processes and dramatic rights (the “Work) that is the subject of any third
party copyright, trademark, industrial design, patent or any other intellectual property right,
by the Exhibitor or its agents, representatives or employees is prohibited without the express
written consent of Castle Events. The Exhibitor agrees to indemnify and save harmless
Castle Events and the facility (and their respective officers, directors, employees, insurers,

agents, representatives and those for whom the Exhibitor is responsible in law) against any and

all claims, losses, liabilities and damages (including legal fees and expenses) costs and charges
arising from or as a resultof any unauthorized use of any Work by the Exhibitor, its agents,
representatives, employees and those for whom the Exhibitor is responsible in law.

g The Exhibitor agrees to occupy the contracted exhibit space during Show hours and to sell,
promote or advertise only the products and services described in this license agreement.

2. CASTLE EVENTS RIGHTS

a) Castle Events reserves the right, in its sole and unfettered discretion to: (i) determine the eligibility
of Exhibitors and exhibits for the Show, (ii) rejector prohibit exhibits or Exhibitors which Castle Events

considers objectionable, inappropriate, disruptive or offensive to Castle Events, other Exhibitors
or Show attendees; (iii) change or modify the layout of the Show and/or relocate exhibits or
Exhibitors; (iv) cancel, in whole or in part, the Show due to an event of force majeure; or (v)
change the date, location and duration of the Show; without any liability to Castle Events.

z

Castle Events shall have the right to establish and amend or modify any regulations governing
use of the facility and the Show.

3. ASSIGNMENT AND SUBLETTING
The Exhibitor shall not assign any rights or sublet space under this license agreement without the
prior written permission of Castle Events, which permission may be withheld in Castle Events’s
sole discretion.

4. INDEMNIFICATION
The Exhibitor agrees to indemnify and hold harmless Castle Events and the facility, their respective
officers, directors, agents, representatives and employees, against all claims, losses, liability,
damages (including legal fees and expenses), costs and charges of every kind resulting from
(i) its occupancy of the exhibit space and/or its environs, (ii) the use of equipment or devices
furnished to or used by the Exhibitor or other persons in connection with the Show, and (iii)
personal injuries, death, property damages or any other damage sustained by the Exhibitor,
Castle Events, the facility, Show sponsors or a visitor to the Show and their respective
directors, officers, agents, representatives and employees or those for whom the
Exhibitor is responsible in law.

5. LIABILITY AND INSURANCE
a) The Exhibitor shall obtain and maintain at its own expense a comprehensive general liability
and all risk property insurance policy acceptable to Castle Events for the period commencing
on the first move-in date and terminating on the last move-outdate. The policy shall name
Castle Events as loss insured and insure the Exhibitor againstall claims of any kind arising from

or in any way connected with the Exhibitor’s presence or operations at the Show. The policy shall

provide coverage of at least $1,000,000 for each separate occurrence. At the request of
Castle Events,the Exhibitor shall provide Castle Events with a copy of such policy.

b) The Exhibitor is responsible to insure its own exhibit, personnel, display and materials
from any damage or loss through theft, fire, accident or other cause and accepts all risks
associated with the use of the exhibit space and its environs. The Exhibitor shall not make
any claim or demand or take any legal action, whatsoever, against Castle Events, the Show

c) Neither Castle Events nor the facility will assume liability for loss for damage,
through any cause, of equipment, products, goods, exhibits or other materials owned,
rented or leased by the Exhibitor.

6.BOOTH DISPLAY
a)  Allexhibits require full floor covering. Booth construction and signage must be exhibited
in accordance to the rules and regulations pertaining to the Exhibitor’s booth type and as
outlined in the Exhibitor Manual.
* Signs in linear booths may not exceed the 8 ft. height of the pipe & drape.
* Signs must be one-sided, and not face into another exhibitor’s booth.
* No hand written signs are allowed - use professional signage only.

b) The Exhibitor agrees thatno display will be dismantled or goods removed during the term
of the Show,but will remain intact until the end of the final closing hour on the last Show
day.The Exhibitor also agrees to remove its display and equipment from the Show site
by the final move-out day, and in the event of a failure to do so, or failure to return the
allocated space to the same condition as at the move-in date, the Exhibitor agrees to pay
for any additional costs and expenses incurred by Castle Events.

7. CANCELLATION AND TERMINATION INITIAL HERE
a) The Exhibitor shall have the right to cancel this license agreement by notice in writing to be

delivered to Castle Events no later than sixty (60) days preceding the opening date of
the Show. All deposits received by Castle Events up to the date of notice of cancellation
are non-refundable and non-transferable. In the event that the Exhibitor (i) notifies
Castle Events less than sixty (60) days preceding the opening date of the Show that it
wishes to cancel this license agreement; or (ii) fails to make payments in accordance with the
payment schedule set out herein; or (iii) except as otherwise permitted herein, fails to appear at
the Show; Castle Events reserves the right to (iv) cancel this license agreement without
notice and all rights of the Exhibitor hereunder shall cease and terminate; (v) retain any payment
made by the Exhibitor as liquidated damages (and not as a penalty) for breach of this license
agreement; (vi) re-rent the said space; and (vii) bring action against the Exhibitor for payment of
the full cost of the space originally licensed from Castle Events.

b)  Ifthe Exhibitor violates or breaches any other terms or conditions of this license
agreement, all payments made by the Exhibitor and all amounts due to Castle Events
shall be deemed earned by Castle Events and all deposits received shall be
non-refundable and nontransferable. In the event of any violation or breach of the terms and
conditions of this license agreement, Castle Events shall have the right to immediately
occupy the space of the violating and/or breaching Exhibitor and utilize it in any manner as
Castle Events deemsappropriate, including,but not limited to, re-licensing its use to
another exhibitor.The Exhibitor shall not be entitled to any offset or mitigation of the amount
due under this license agreement as a result of the use of or payment for the space by
another exhibitor in the Show.

¢) Each covenant by the Exhibitor contained herein is material and of the essence of this
license agreement and violation of any term or condition hereof by the Exhibitor shall be a
default of the entire agreement entitling Castle Events to immediately and without
notice revoke the privileges granted to the Exhibitor and take possession of the space of
the defaulting Exhibitor.Any such revocation of the license granted herein shall be without
prejudice to Castle Events to make any claim for damages or enforcement of the
payment of any amounts due pursuant to the terms hereof.

8. FORCE MAJEURE
In the event that (i) the facility in which the Show is to be held or is held is destroyed or becomes
unavailable for occupancy or (ii) Castle Events is unable to permit the Exhibitor to occupy the
facility or the space, or (iii) if the Show is cancelled or curtailed, for any reasons beyond the control
of Castle Events, including but not limited to, casualty, explosion, fire, lightning, flood,
weather, epidemic, earthquake or other Acts of God, acts of public enemies, riots or civil disturbances,
strike, lockout or boycott, Castle Events will not be responsible for any loss of business,
loss of profits, consequential or special damages or expenses of whatever nature that the
Exhibitor may suffer.

9. MISCELLANEOUS

a)  Waiver by Castle Events of any breach of any term or provision of this license
agreement by the Exhibitor shall not be deemed a waiver of any subsequent breach of the
same or any other provision hereof.

b)  No alterations or variations of the terms of this license agreement shall be valid unless
made in writing and signed by each of the parties hereto.

¢)  Thislicense agreement shall be governed by and construed in accordance with the laws of
the governing jurisdiction in which the Show is held.

NEW ENGLAND

HOME SHOWS

sponsors or the facility in which the Show is held, for any loss,damage or injury howsoever caused,

to the Exhibitor, its officers, directors,agents, representatives, and employees or their
respective property.



Please Choose
Your Package

***Qnline Profile on NewEnglandHomeShows.com Live for 365 Days***

HS365 PACKAGES

Bronze- $365/year

» 1 weekly enews position per year
+ 1 social media post/story per year / i
+ 1 online exhibitor profile per year***

» 1 quarter page in the annual print/digital magazine per year
» 1 quarter page in the fall digital magazine per year

Silver - $1,365/year

» 1 dedicated eblast per year

* 4 weekly enews position per year

* 4 social media posts/stories per year

* 1 online exhibitor profile per year ***

* 1 half page in the annual print/digital magazine per year

* 1 half page in the fall digital magazine per year \

Gold - $3,365/year

3 dedicated eblasts per year

* 6 weekly enews positions per year

* 6 social media posts/stories per year

* 1 online exhibitor profile per year ***

1 full page in the annual print/digital magazine per year

1 full page in the fall digital magazine per year

Platinum - $5,365/year

5 dedicated eblasts per year

» 8 weekly enews positions per year

* 8 social media posts/stories per year

* 1 online exhibitor profile per year ***

» 1 two-page in the annual print/digital magazine per year
* 1 two-page in the fall digital magazine per year

EMAIL PACKAGE ADD-ON
EBLAST & ENEWS SPONSORSHIP

$1,000




MARLBORO, M A  FEBRUARY 26-28, 2027 | ROYAL PLAZA TRADE CENTER

* Marketing spend $125,000 +
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LINCOLN,RI - -
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APRIL 2-4, 2027 :

BALLY’S CASINO EVENT CENTER

¢ Marketing spend $125,000 +
* Average household income $200,000 +
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FOXBORO, MA

MARCH 19-21,2027 | GILLETTE STADIUM FIELD HOUSE
* Marketing spend $200,000 +

» Average household income $235,000 +
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TOPSFIELD, MA

APRIL 24-25, 2027
TOPSFIELD FAIRGROUNDS

¢ Marketing spend $125,000 +
* Average household income $200,000 +



SHOWS, MAGAZINES, NEWSLETTERS & MORE

REACHING OVER

5 MILLION

AFFLUENT HOMEOWNERS IN MA, Rl & BEYOND

VIEW 2026 DIGITAL ISSUE HERE

Published annually and
handed to attendees, the
New England Home Shows
print and digital magazine
is a leading resource for
homeowners to find home
improvement and outdoor
living companies in the
region along with real
estate, travel, and more
year round!

Impressions from tv, streaming,

3 M + social media & billboard campaign.

Readers per issue from
Southern New England.

500K+

Unique website visitors &
social channels per month.

150K+

Weekly newsletter subscribers
w/ an average open rate over 32%.

SOK+

Average net worth
of attendees &readers.

1.2M+

ATTENDEE SURVEY

99% of our attendee’s own homes w/ 72% ages 25-64

Sell your products, or services right at our events

Generate qualified leads from meeting face to face

Schedule high end jobs right on the show floor

68% of consumers buy at the our shows

70% of consumers buy from exhibiting companies after the Show
36% are planning a major landscaping or patio/deck project

49% are planning a kitchen or bathroom project

41% are planning a renovation or redorating project

25% will purchase major home furnishings in the next 12 months


https://hglmedia.emagazines.com/issue/new-england-home-shows/2026/2026-cover?cs=library
https://hglmedia.emagazines.com/issue/new-england-home-shows/2026/2026-cover?cs=library

	HS365  PACKAGES  Reach Homeowners, Generate Leads & Close Sales Year-Round
	Please Choose Your Package
	Bronze- $365/year • 1 weekly enews position per year • 1 social media post/story per year  • 1 online exhibitor profile per year***  • 1 quarter page in the annual print/digital magazine per year • 1 quarter page in the fall digital magazine per year
	Silver - $1,365/year • 1 dedicated eblast per year • 4 weekly enews position per year • 4 social media posts/stories per year • 1 online exhibitor profile per year *** • 1 half page in the annual print/digital magazine per year • 1 half page in the fall digital magazine per year
	Gold - $3,365/year  • 3 dedicated eblasts per year • 6 weekly enews positions per year • 6 social media posts/stories per year • 1 online exhibitor profile per year *** • 1 full page in the annual print/digital magazine per year • 1 full page in the fall digital magazine per year
	Platinum - $5,365/year  • 5 dedicated eblasts per year • 8 weekly enews positions per year • 8 social media posts/stories per year • 1 online exhibitor profile per year *** • 1 two-page in the annual print/digital magazine per year • 1 two-page in the fall digital magazine per year
	***Online Profile on NewEnglandHomeShows.com Live for 365 Days***


	MARLBORO, MA
	FEBRUARY 26-28, 2027 | ROYAL PLAZA TRADE CENTER

	LINCOLN, RI
	APRIL 2-4, 2027 BALLY’S CASINO EVENT CENTER

	FOXBORO, MA
	MARCH 19-21, 2027 | GILLETTE STADIUM FIELD HOUSE

	TOPSFIELD, MA
	APRIL 24-25, 2027 TOPSFIELD FAIRGROUNDS
	ALL INDOORS
	SHOWS, MAGAZINES, NEWSLETTERS & MORE

	REACHING OVER
	AFFLUENT HOMEOWNERS IN MA, RI & BEYOND
	3M+
	500K+
	150K+
	80K+
	1.2M+
	ATTENDEE SURVEY



	NEHS Contract (3).pdf
	2027 EXHIBITOR AGREEMENT
	Marlboro, MA: February 26th - 28th   Foxboro, MA: March 19th - 21st   Lincoln, RI: April 2nd - 4th  Topsfield, MA: April 24th - 25th
	MAIL TO: CASTLE EVENTS 18 Juniper Hill Drive Raynham, MA 20767 TEL: 508-823-0389 SALES REP  |  Email To... Rich Castiglione  |  richcastig@comcast.net John Pulsifer  |  prinrec07@gmail.com Greg Sampson  |  greg@hglmedia.com  Bob Slater | rslater06@comcast.net

	Exhibitor Information
	Company Name________________________________________________________________Federal Tax ID #_________________________HIC#________________
	Contact_________________________________________________________Phone______________________________Mobile_________________________________ Email_________________________________________________________________________Website______________________________________________________ Adress_______________________________________________________City___________________________________________State________ZIP________________

	Product Exhibited & Notes
	Total Costs
	PLEASE INCLUDE TOTALS FROM 3 & 4
	Exhibit Space ($18.00/sf, All Booths) Corner Fee ($200.00/Corner) Home Show 365 Marketing Package TOTAL EXHIBITOR COSTS FOR 2026


	Exhibitor Space
	CHOOSE SHOW(S)       BOOTH #’s        BOOTH SIZE
	Marlboro________Booth Choice(s)_________________Size__________ Foxboro_________Booth Choice(s)_________________Size__________ Lincoln_______Booth Choice(s)_________________Size__________ Topsfield_________Booth Choice(s)________________Size___________

	Exhibitor Marketing - RECOMMENED
	*CHOOSE A HOME SHOW 365 MARKETING PACKAGE
	Bronze Package = $365 One-Time Charge Per Year_______________ Silver Package = $1,365 One-Time Charge Per Year_______________ Gold Package = $3,365 One-Time Charge Per Year_______________ Platinum Package = $5,365 One-Time Charge Per Year____________


	Payment
	PLEASE CHOOSE PAYMENT TYPE
	Check Payable to Castle Events LLC Pay By Credit Card***


	Exhibitor Agreement
	Signature ___________________________________________Date _____________________________

	Payment Authorization
	Card Holder Name ___________________________________________Card Holder Signature____________________________________________






